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Brand ovouddetal n e1KO-
VQ IOV XTL{eTal YUPpW Ao
110 LTINPECLA T) EVA TTPOLOV,
TPOKEEVOL VA KATAOTEL
avayvwplolpo Kat povaolko
TOOO O€ OXEOTM L€ TOV avVTa-
VWVI010, 000 KAl U€ TO €V
OUVAEL KOLVO TOU.
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[ToAAol cuoxeTi¢ovv. To brand pe To Aoyotumo,
KATL To omoio 6ev 1oxvel. To AoyoTuro eival eva
ONUAVTIKO KoppudTt Tov brand, aAAd 0X1 TO. 1OVO.

Av BeAovue va opioovpe To brand, Ba mpemnel va
AvVATPEEOVIIE O VA OCUVOAO MPAYIATWY, OTOUG ETL-
HEPOLG TAPAYOVTEG IOV CLVATIOTEAOVV To brand.

[Tpwra xpelaleTal va. kataAnfovue. otic. afieg
nmou. dienouy. To brand pag (tnv. mxXelpnon uag
0WG TPWTA), KABWES. KAl 0E. TO0UG. ATELOVVO-
HAOTE, 0TO KOWO 1oc. Apov EekabBapioovue o
Mol0L £1AC0TE KAl O€ TTO10UG. MAAUE, TOTE apxi-
Jovue va xtidovue to brand. .

ZEeKIWAPE anod IV €UPECN OVOUATOC Y1a TO TIPOL-
ov 1) v unmnpeoia. To ovopa mpemnel va eTuAexoet
ue Bdon ta otowxeia ekeiva mou Ba pag gepouvv
10 KOVTA OTO KOWVO UagG.

YuvexiZovje ue 10 AOYOTUMO, TNV £TALPIKT) TAVL-
TOTNTA KAl To design pag, ta omoia Ba oxeda-
OTOUV £T01L WOTE VA AEITOUPYOUV. KATAAANAQ O€E
OAQ.Ta. JECA JE. OUVOXT) KAl OLVEMELQ. ZKOTOG
elval va Onuiovpynoovie 1o KAAUTEPO. duVaATO
AMoTEAEONA, OTOXEVOVTAC OTINV. AIEOT). AVAYVW-
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pLOM. Ao, TOUG LTTAPXOVTIEC KAl TOUG. LEAAOVTL-
KOUG MEAATEC Uag. .

2.T0._emopevo. otadlo, opidovpe. ™. YAwooa, To
VPOC TTOV XPNOUOTMOI0VHE O€ KABe Tedio TNG £TT1-
kowwviag: and ta social media kal to website,
HEXPL. TNV EMKOIWVWVIA TWV. OTEAEXWYV. 1AG UE
TOUG TTEAQTEC, TOUG. OLVEPYATEG KAl EMEVOVTEG,
TNV . O1aPULoT) LAG O€ £VILIA, TNAEOPAOT KTA.

O Tpomog. mov. OlaenUI{OPaoTE, O TNAEOPAOT)
KAl EVTUMA, MPETEL va. elval 0uo1ouopPogs, Kal
KABe Kaumavia pag va mpooavatoAiZetal oe OAa
Ta pgoa. ETol metuxaivovue v e€0IKeEI WO TOU
KATAVAAWTN) e To brand, Kal KaT €MEKTAON. TV
ALUTONATN. AVAYVWELoT),. 6€60UEVOL. OTL. EXOVE

£0pPAIWOEL TNV €1KOVA 114G OTO. LUTTOOLVEIONTO
TOUL KATAVAAWTN.

Me 10 1010 OKEMTIKO, KABE ETUKOWVWVIAKT) Kivnon
TOU KAVOUHE, Ao PIAAVOPWITIKES KAl TTPOwWON-
TIKEG EVEQPVELEG PEXPL. TOTOBETNON. TPOIOVTIOG,
opeiAel va akoAouBel og elkova Kal AOyo T1¢ a&l-
eq 1tov. dienovv 1o brand. .

OAa. Ta mapandvw. fNuata ouvioToLV. To brand,



KAl ouvoeovTal HETAEL TOUG HECW. U1AG VEVIKTIC
OTPATNYIKNG..

Tt elval To Branding;

H dtadikacia pe tnv omola emruyXavouue Ta ma-
panavw, anaitel ™. ovvepyaoia O1apopeTIKWY
£101KOTTTWV. TTPOKEIUEVOL. VA £pBEL 0E TIEPAC:
designers, dnulovpylkol KePEVOYPAPOL, KEE-
voypd@ol. community managers. (o1 omoiol e
OUVETIELA. XPNOOMOI0VV. TNV. KATAAANATN. YAWOC-
oa ota social media), strategy planners, LTeL-
Buvol S1aeNIICTIKOU. TAAVOU, TIPOYPARUATIOTES
KOl QPKETOL aKOua EMAYYEARATIEC IOV €ELTIN-
PETOUV. TO. GUVOAIKO 0Xe01A0U0 TOV. TIPOLOVTIOG
NG unnpeaia pag.

APXIKQ, TIPETEL VA OLYXPOVIOTOUV. O 0TOX0C KAl
ol a&lec. Tou. ONUIOVPYIKOV. TUTIATOG . UE. TOUC
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OTOXOUG TWV LIELBVVWYV TNC ETALPELAG, WOTE Va
umopet oTn cuvexela To dNUIOLPYIKO TUNUaA va
@EPEL TO emBuUNTO anmoteAeopa.

UNIQUE
SELLING

POINT

EVCl TIOAU. ONUAVTIKO KOPPATL. TNG. EMKOVWVd-
KNG exotpateiag elval 0 evIOmOopog Tou. Xapd-
KTINELOTIKOV eXKEIVOL MOV KAB10TA To MPOolov. 1acg
€eXWPLOTO. AKOUQ OPWC KL av. OEV. €XOUHE TO
TAEOVEKTNIA TOV.  EEXWPLOTOV”, E0TIACOVHE OTO
oToXelo Tou KAVEL TO TTPOLOV. Hag. povadixo, To
onolo pumopovie va XpnolomolooVUE OE TIPW-

The guide to better visioning by Blind Studio



™ @aon we 1o USP Tou mpolovTog. -

To USP Aowoy, 6gv. elval KAMOL0 EVIOUOKTOVO
ap@iBoAng cvotaong, AAAG EVa AKPWVUHILO TO
omotio otexetal yia to Unique Selling Proposition
1 Unique Selling Point. Auto axpipwg dnAadm)
MOoVL. Jag KAavel povadlkoug otnv. ayopd. Eite el-
Val ot 29 KATAOKEVAOTEG MALVINPEIWY . TToV. 1ag
OLVIOTOVY, €lte elpaoTe. 1. 000VIOKPEUA OV
MPOTIIOVV. 0l 000V TIATPOL..

Mi\dpe onoTte yia jia mAnpogpopia 1 eva. Xapa-
KINPLOTIKO MOV 1ag KaB1oTd povadikovg, Xwpic
va elpaote fexwplotol: eva. xpnoiuo. epyaleio
Via va XTiooupe yia QuVAaPlKT Kal Jia. otabepd
OTO PUAAO TOU KATAVOAAWTN. ZKEPTElTE TMOOEQ
(POPEC AYOPAOATE £VA MPOLOV £MELON 0AC TTAPOL-
olacav. eva KOPPATL auTov WS Jovadiko.

Ora&iec mov BeTel a eTAlpia yOpw amd TOV eaV-
TO TNG KAl T MPOLOVIaA TNG, PETEL Va glval pea-
ALOTIKEC TOOO WE TIPOC TA H1KA pag otavIap, 000
KAl TPOC TOLC KaTtavaAwTes. H yAwoaoa 6a epbel
apyotepa va SWaoel TNV KATAAANAN LOP®T) KAl va
MAQLOTWOEL EMTUXNHIEVA TO TIEPLEXOUEVO. .
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Tt evvooupe € aUTO:;

‘Exete oReWTEL MOTE TN Sragopd tov 99% emTu-
xia pe 1o 1% anotuvxia; Oxi; Tote okepTElTE TOV
KAASO0 avTIOUAANWNG Kal KATd TTooco Ba enmi-
OTELOOACTAV. £VA TIPOIOV. MOV AMOTVYXAVEL H1d
OTIC €KATO. (POPEC. KAL £VA TIOV. ETUTUYXAVEL EVE-
VIVIQ EVVIA OTIG EKATO.

H a&la mou O1Emel Ta CUYKEKPLUEVA TTpOloVTa £1-
valn elAkpivela (Omwe Kal tTnv. mAsloyneia twv
(QAPUAKEVTIKWY KAl MAPAPAPUAKEVTIKWY TPOTL-
OVIWY)

BAenete elval 1o 1610 akp1Bwe, Owe 1. e€umvn
dratunwon dnuiovpyel AAAN aloBnon oToug Ka-
TavaAwTteg. Katd ovvenela, 6ev. exXel va. KAvel
HOVO € TO. TLAEC T) TLOEIXVELC XPNOUIOTIOIWVTAG
TI¢ agieg mou exe1g oploel, AAAG Kal mwe To AEG,
mwe 10 ‘oepPiperg”.

OI AZIEX KAI TA ETIIOETA ITIOY MAX ITEPITPA®OYN

ITPEITEI NA EINAI “AITA KAI KAAA”, IAANIKA 3 OI A=I-
EX MAX KAI 3 TA ETIIOETA ITI0Y MAZ ITPOZAIOPIZOYN.



O A6yog elval 611 pe avTOV TOV TPOTO, E11A0TE
o€ Beon va Ta vmootnpiovue, AAAA KAl va unv
£pBouv oe 0VYKPOLON HETAEV TOUC O€ BABOC .
XPOVOU.

A@oU oploovue OAO TA MAPATIAVW, TPETEL VA
Bpovpe eva ovoua: Jia dradikaoia dSnuiovpyik),
SUVOKOAT Kal oAV, eviiagepouaa. AQov. arnopa-
olotel amo. Tov. meAdTn 0Tl BEAEL £va Ovoua. yia
Vv eTAIpia auInv. Kabaur).1). yid KATOo10. TTPolov
NG Kat OTL BEAEL va avabeoel avTn. V. epyacia
OTOUC. . KATAAANAOULG  emayyeAuaties, EeKivael
ma. wpala mpoomndfela. e TOAAT). €peuVA, TTOAU
brainstorming xat TOAAEC EVAAQKTIKEG O1a01KA-
oleg. 2toxoc elvar va Bpebel 10 kKatdAANAo Ovo-
Ha TIoV. Ba anevBuvVeETAl 0TO KATAAANAO KOO, HE
Bdon Ta oToIXela Mov EXOUV IMTPOKVYEL KATA TN O1-
apxela me epevvag. To Gvoua mpemneL va elval ev-
X0, ELAVAYVWOTO KAl EVKOAC ATIOUNHOVEVTIHO.

ApxeTol amod. Toug MEAATEC PAC. TMOTEVLOLV. OTL
auTn elval pia O0VAELA IOV TIPETIEL VA KAVOULV. 0L
10101 Kal MOAAEC popeG pmopet va exouv diklo.
Mnopel va £€pxovTal o€ €A UE VA KAAO OVOuQ,
aAAQ auTo &g onuaivel 0T N mAelopn@ia exel v
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1IKQVOTNTA va €PEVPEL TO KATAAANAO Ovopa yla
to brand. K1 auto emneldn dev emAeyel 1o Ovoud
e Bdon otoxela PeBOSIKNG €peLvAG, AAAG e
BdAon TO MPOCWITIKO YOUOTO 1) KATIO10 TTPOOWITIKO
Rlwpa. AkohovBwyvTac dnAadn mv idwa dradika-
ola mou. ovvnBiZetal yia va emAegovue ovoua
via To 1maidl 1) To Katowkidolo pag. QoTooo, Onwe
elval mpaypatikd kpipa va umapxel KAmov. eva
6Xpovo. ayopdxl pe To. ovoua. Xapilaog, “YATw-
oTe’ TNV eTAlpla 0ac avafeTovIag TNV. OvouaTo-
doala oToug e1dikoue! Akpaio loweg To mapadely-
ua, aAAG KaTtaAaBaiveTe To OKEMTIKO!

To mPocwmKO yoUoTO WC TAPAYOVTAG ETAOYNC
TOL.OVONATOC, Elvat yia peyaAn xovBevran omnola
nmpemnel va exabapioel and vwpig Katd Inv. ou-
VEVVONOT) HE TOV. eEAATN: 0eV. ONUIOVPYOVHUE £VA
brand yla va pac apgeoel 1. yla va va 1Kavorotet
KATOLoV. EYWIOHO0. pac. Angiovpyovue eva brand
e oKoTmo va Aettoupyel Xat va efunnpetel eva
OUYKEKPIHEVO KOO, KAl AUTO TPETIEL VA EXOVUE
dlapkwe xata vov. To brand pag anevbuvetal oe
TPITOUC KAl OE AUTOUC TPEMEL VA APECEL, AUTOL
TIPETEL VA TO KATAVOOUY, APOV £V TEAEL YL AVTOUG
nmpoopidetal. Apa To OVouad Kat OAN . 0TPATNYIKN
via 1o brand pac mpemnel va dopnBel yupw amo to



OTOXEVPEVO KOO 1aC.

A@oU KataAngovue oTo KATAAANAO OVoua, EPXE-
TAlL N Wpa. va. oxedldoove T0. AOYOTLIIO. KAl TNV
OTITIKN Hag elkova. Eva oupaRoAo kat pia. povadt-
KT), XQPAKTNPLOTIKY ypapn cuvdudaloval, Kal ue
V. TTapodO TOL. XPOVOU ATIOTEAOUV. TO. POCWITO
HAG. TTPOG. TOUG. KATAVAAWTES 1ag. AuTo. mou. Ba
BAEMOLY. KAl Ba AMOKWOIKOIOI0VY, aLTO. TTou. Ba
AVTITPOOWTEVEL. OTO. HUAAO. TOUC. TNV. £Talpeia
Hag. 2e ouvouaouO I TNV LVITOAQUTN O TIKT) TAU-
TOTNTA, VIVOUAOoTE Aeoa avayvwpiouol eite ano
TO XpWUATA, €ITE O TNV TVTTOYPAPia, 1) anod eva
MAVIPEUQA OMTIKWYV. EVPNUATWY TIOV. 1ag KabioTd
HOVAdIKOUC 0€ OXEQT E TOV. AVIAYWVIONO 1ag.

To design elval eva axpoywviaio KOpuaTl oTnyv
emKkowwyvia pag, To onolo BaocideTal mavw. oIV
OTLTIKT) AVTIAN YT, OTNV. YULXOAOYIA TWV. XpwHd-
TWYV, 0E OWOTEC AMOPACELS. IOV Ba. va. avadel-
€ouv 10 brand pag. I autd 10 AOY0 SV ApKOLV
HUEPIKEC EMPAVEIAKES. YVWOELS. 0TO. photoshop
V1a. va KaAvueBel T0 ouVapIACTIKO. KAl TTOAUTIAO-
KO (pACUA MOL AEYETAL OMTIKT) EMKOWWVIiA Tou
brand. .
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To design dev etval texvn. Elval n mpoooupoiw-
0N TWV KATAAANAWV €pEBIONATWY TIPOKEIIEVOU
EMTUXOLUE KAAVTEPQA TOLG OTOXOUC YUPW. ATto
To. brand. XpnowpomowwvIac. £va. ouvouacuo
amno €KOVEC, Tumoypa@la Kal yAwooa, TepVAPE
TO EMBLUNTO PUNVLPA JE TOV. £BLUUNTO TPOTO
OTO €MBLUNTO KOWO. ANPIOLEYWVTAG U1 O TL-
KT) TAQLTOTNTA 0 OAO.TO €VPOC Tou brand, amo
OLOKELAOoIa PEXPL TO. Site, TNV. EVTIUMN). KAl NAE-
KTPOVIKT) ONWAPTYION,.
(H.dovAe1d pag. ev. oAlyolg, Sev. elval va. maiovue. oTov
UTIOAOY10TY), av. Kal oAU Ba. to. 6 Aaue! H douvAeld pag
XPEIAZETAL YEPO YVWOTIKO LTIORABPO, TOAVWEN. £pELVA KAl
mapaTIneNon, ONPOUPEYIKOTINTA, AMOTEAECUATIKOTNTA). ...
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