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Za KABe 01KOyEVELa LITAPXEL eva maldl emavaoTd-
™mg, eva maidl mov Ba Xavel auTo Tov elval va Kd-
VEL XWPIC VA LITAKOVEL GTOVUG YEVIKOUC KAVOVEQ..



Evag «avtdptne» av mpotiupdte. Etol Kat o1n. o1-
QAPTILON, KATIOd 0Ty HT) KATo10l evolapepBnkav.
Y1a OAEG EKEIVEG TNC EMIXEIPNOELC IOV OeV eixav
TNV .OIKOVOULKT) AVEOT VA TTANPWOOVY TNAEOTITIKO
XPOVO, BECELC O AKPIRA EVTUMA, O YVWOTA padi-
opwyva. Kat emvonoav eva veo eidog drapnuiong
TNV avTapTikn. draenuion. Kat unv.oag cokapet

onuatlvel avrapIng. 1 anelbapxog oTPaTIwING 1
av nrav eldog MoAEpOL KAEQTOMOAEUOG.
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Tu RKAVEL OpwW¢ avto 1o €ido¢ Eexwproto; Toco
EEXWPLOTO IOV AKOHA KAl TEPACTIEG TIOAVEBVL-
KEG TIOV €XOUV. OLKOVOHIKEG AVIOXEC VA AYO-
PACOUV KAVAAL KAl OXL AMAWG VA TANPWOOUV
TO TNAEOMTIKO XpOVvo va Srapnpiovrat Kal pe
aVTO TO TPOMO.
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EMAVAOTATIKOG KAl TIOAAEC (pOPEC. aKpaiog TpO-
TIOG TIOV. TTPOoTIabel va MeEPACEL TO Unvuua, etval
T0 buzz mov dnuiovpyel, akopa xat to. avayxkaio
TOOAGKWHA TOV 1Image Jid TEPACTIAC EMIXELPN)-
OTC YO VA PO1Aadel o avBpuwImvn KAt Mo, (pIALKT
TIPOC TO Koo TNC. Opwge yia peydAn emxeipnon
elvat anAwge pla mpoobetn kivnon emxkowwyviag.
Ta pa pkpen kat pecaia emxeipnon Opwe Onwe
KAl V1 1N KEPOOOKOTIKOUG OPYAVIOHIOUS KATL £1-
Vatn povn Ola@nHion) IOV IIOPOVV VA EXOUV. ..
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MNati Opweg KataEpvel va Snpiovpyel avto tov
€idovg marketing t€tovo virality mpwv xav tnv
Unapén tov. opov virality;

The guide to better visioning by B Studio



Emne1dn) kavel xprjon omo1odnmoTe HECOU. WS KOU-
PATL. TOU. UNVLHATOC . Xpnolponoletl. Tov. dpouo
TO00 KAAQ OV AVBPpWITOoL TPAR0LV. puwToypaples,
Bivteo ta porpddovral oto H1adikTLo Amod J1ovol
TOug, To ouNTAVE PE Toug piAovg TouG.
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Kat énwg mpaypatikda exel oLpPel, pla etapla
eKnABNONC oKL oTNV. AvoTpia eKPETAAAEVTINKE
TOV. KA1p0O KAl Ta mapumnpid Twv auTOKIVYTWY. yid
va dtapnuiotel. ETol Tinwoe uikpols oK1EP Kal
H1a JIKPT) . EVNIEPWTIKT) KAPTEAQ OV AVAPEPE
HOVO. OTO site TNG OINPELEE TOUC UIKPOVC OKIEP
OTO. TMAPHUTTPIZ TWV. AVTOKIVT) TWY. £TOL HOALG X10-
V10€ KAl TO £0TPWOE, OTO. AUTOKIvNTO £BAETEC
JIKPOUC OKIEP VA KAVOLV. 0Kl 0TO MApumeid Tou
auTokvnIou. Mnv pou neite 011 .6 6a unaivarte
OTOV KOTIO. VA KOITAEETE Alyo Mo 0oBapd avIn.In
drapnuon i 6T 6 Ba To Aeyate 0TOLG PIAOLE N
0TL eV Ba T BupopacTAV AV TEAIKA anopaoila-
TE U0 NEPA VA NABETE OKL,




AvTo elval To Guerilla Marketing 6a petatpewel
H1a UMAAQ UMAoKET o€ Sla@nuion yla KabapoTe-
p0.0EPUQ, £va MAYKAKL 0 ovokevaoia kit-kat ,
£VAV (POLVTIWTO BAUVO oe. O1aPrIion KOPPwIn-
plov. Me Xp1ron e1KOovag KAl KEWEVOU. OV XPEL-
AdeTal OTO. XWPEO. KAl 0TO. XPOVO. adlapopwvIaAg
Y1a TOUG KAVOVEC NG dlapnuiong Kat e 0ptng
£1KOVOYPAPNONG.

Kaw val pnopel va moTEVETE OTL 0TNV EMOXT) TOV
dradikTvov pa t€tolov €idoug Srapnpion icwg
eival Eemepaopévn, aAAd Twpa givalr mo ava-
yKaia anod mote.
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Mati av vmoBeocovue OTL KAveTe €va live act pe
XWPO yla va mpowbnoete To brand cag kat (puol-
KA B0 TO KIVNATOYPAPT)OETE.

Qo1600, N aviidopaon Tou. KOOHUOU O€ Jla. TETOd
Kivnon, ed1ka av. to Bivreo aveBel apeoa amo
v eTalpia, ovvnBweg palevel 0XOAld TOV. TU-



nov «Tt AAA0 Ba KAVETE y1a va MOVAT)0eTE» «ITlo
otnuevo nebatvel» kat kal xat... Tt ylvetat opwg
av. To aveBacel evag PiAoC Toug, EVAG «AyvVWw-
OTOG KAl Tuxaiogr» XPENoIng, 1. «Tuxaia mavrar
KAMola EVNUEPWTIKA aveRAcouv ta Rivreo Twv
XPNOTWYV. 1€ £vaV. TITAQ «XNUEPA TO. MPwi 0TO
0TABHO £y1VE KATL IOV Ba BLIOUACTE V1A KAlpO»;

3
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To feedback Ba sivat kdnwg €tol. «TEAeroMils,
«Maxdapt va nHovV Kal eyw eKE» «ZT0 KAERW,
10 BAw oTOV TOIX0 pouv». MeTd Unopeite apov
£XEL TMAPEL To amapaitnto virallity  kal v ano-
oTOla-0e-0TOUA O10000M, va eKUETAAAEVTElTE
Kat Ta O1KA 0ac anmoTpaBnyueva mAava.

Axopa. pia KaAT oTpaTnylkn, Jac. Kal elpacte
avrapteg, elval o ocvvouvaouog plag online xa-
pmaviag. pe ja Guerilla evepyela, mouv 0a uag
PePEL TA OUTAAO1Q AMOTEAECUATA AT OTL. TO KABE
£V0 UEPOVWHUEVA. 2TOV. KOOUO QPEOEL VA KAVEL
npdypata. KaAo Ba nTav va unv.To £exXvAalle Kal
VA UMV UMOTIHOVHE I1). SV VAUN TOU. KOOUOU.

Kapd @opa ot 1o avopBodoeC TAKTIKEG, OL TILO
@INVES AVOELG, N AMAA MPAYHATIKEG £EVUTIVEG
10€€C EXOLV. ATIOTEAEOUATA TIOV. OEV TIEPIUEVAIE
0€ OXEOM JE TO KOOTOC KAl avTo yiati To guerilla
marketing amno IMv. QUOT). TOU OTOXEVEL OE 1d
TEAYHATIKT) 1adpaon TOL. KOvoU. 1e TN dla@nut-
omn, OTINV OTo1a OVIWGS VWOl OTL ylveTal Kouud-
TL.TOL. UNVLUATOC 1. amAd Tov. dlaokedadlel T000
woTe va adapopel yia. To. av. abBeAd Tov. ylveTat
{wvTavr) dlapriuion, 1 yia To 0Tl MAEoV elval kat
QAUTOC.EVAC «AVTAPTNG e oo
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Ti Aéte Aownov mape noAepo; [Iape va KATaKTi-
goujle Ta mo Sducpata Bouvva g Srapnuiong
Kal tov marketing; To 10vo mou xpeldletal elval
jla gikpen dayvola @oBou, Alyo mapamavw. plako,
TOAAT). OnulovpylkOTHTa Kal eipacte etotot. O
MOAENOG. auTog elval dtaokedaoTIKOC Kal aval-
HAKTOG.

dUyape yia Tov.0pouo;.

Guerrilla Marketing(3.3] 13



The guide to better visioning by Blind Studio



Guerrilla Marketing[3.3] 15



info@blindstudio.gr / +30 2310 515206 1)
Valaoritou 7 / Thessaloniki / GR Bllnd

Www.blindstudio.gr CREATIVE STUDIO



