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H paydaia xuxkAogopla TwV QopnTwV KAt Jun ou-
OKEVWY, IOV EXOLV TN SUVATOTNTA Y1 TPOoRAcT)
oT1o. 018{kTLO. 24WPEC/24WP0, £O6WOE £va. TERA-
OT10. MAEOVEKTIN 1A OTOV. KOOHO TOu marketing.

[la In.@opa o daenuilOpevog. €XEL I . duVATO-
TNTA OX1 POVO VA TTAPOLOLACEL TO. TIPOLOV/uInpe-
ola ToL. 0TOXEVOVTIAC AMOTEAEOUATIKOTEPA KAl
ATOKAELOTIKA OTO AYOPAOTIKO TOU KOO aAAd va
EXELKAL LETPENOUA QAMOTEAEOUATA O TTPAYUATL-
KO XpOVO.

Eva anAo mapddelypa Y1 TO. TS AEITOVPYOVV. TA
kavaAla tovu digital marketing iow¢ drapwTticel
Alyo auTov Tov. AyvwoTo o€ MOAAOUS KOOHO.

‘Eotw Ot 61aBetovpe  €va  NAEKTPOVIKO
KATACTNHA AOANTIKWV E10WV.
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Mua 24xpovn @o1tnTpla eVOlA@EPETAL VA ayopd-
o€l aBANTIKA manovTola. To mo meavo elval mpv
KAvVEL TN BOATA TNC 0TA KATACOTNUATA VA TO Paget
0TO0 IVTEPVET.

Towe TeAKA va un XpelaoTel va emoKepTel KATO0
Kataomua yatl To mpolov Ba ¢Tdcel oTny. mopTa
e Je &va KAIK (evtdagel... lowe kal meploooTepa
ano eva).




1 H porm) tpla kavela avadnmon ot Google yia
abAnTika nanovtola (Google Search Network 1).
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2 KA\kdpel og kdmnolec drapnuioelc ouuneplhay-
Bavouevou Katl Ing O1KN¢ pag
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3 EmokenteTal To site pag Kal mepa. amno. mpoto-
vta daBadel 1-2 apBpa amod avTa mou €XOUHE OTO
blog Tou site pac (Content Marketing *2).

4 Bpiokel TOAU evO1APEPOV. TO MEPIEXOPEVO I1AG
KAl TO eVa €€ ALVTWYVY APOPOVCE TO TPOMO EMAO-
VNG OWOTN ABANTIKOV. MAMoVTOI00. Yia TNV.Ved
AyamnmnueV) IS oLV OEeLq, TO TPEEIHO.

5 Apnvel To e-mail ¢ oTn eopua yia va Aau-
BAvel PEAAOVTIKA EYKVKAOTIALOIKA ApBpa. OTwg
AUTA IOV JOALC €1xe O1aBACEL KAL ETUOTPEPEL 0N
OUVAAOYT) e Ta aBANTIKA.
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6 EykataAeimel To site pag kai ovvexidel v
avadnInon kat o dAAAa e-shops .

7 Tnv enopevn. pepa. unaivel va owaBdaoel. ta
VEQ NG NHEPAC - BAEMEL O1AQT)I0T) HAG APLOTE-
pa-6eg1d Twv apbpwyv (Google Display Network).

000

I

0oa §

Digital Marketing [3.0] 9



8 Pixvel ma pata oto facebook - BAemel xat
Al Slaenion pac (Remarketing).
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9 H dwapnuion nov BAenel elval akpiBws. 1 .anod
TA UOVTEAQ IOV £PAXVE TNV TIPONYOVULEVT) 1EPA

10...:n pépd oUvinZémi
11 Afyo apyotepa toexkdpel Ta e-mail Ig¢...
Eloapxousva

- Awpa (Yrmevouuion pO.VTSBOU YLCI 'ET]V epyaom

oto IlavemoInuio). .

- Tldvvne (evac @ihog mou oTeAvel eva aotelo



apBpo mou draBaoce ylatl emuevel va unv KAavel
facebook).

- EMEIZ - TTpoo@Oopa EKMTWTIKOV KouTtoviov 10%
yla Tnv In ayopd amo To Xxatdotnuad pag (e-Mail
Marketing *5).

12 A'voi'yst TO :em'ail:

BAEMEL AKPIBWS TO. JMOVIEAQ. TOU. TTATIOVTOIOU
0TO. OTolo. TTAPEPEIVE  TOV. TIEPLOCOTEPO. XPO-
VO KATA TNV emloKewn oTo site pag katr oimAa
oTn. ewIoypa®ia Tov, Eva EKMTWIIKO. KOUTIOVL
V1. INV. TPWIN . ayopd. amo. To. KATAoTNUA Jag
(Marketing Automation ).

A
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13 Xwpic va xpovotpiBet xavel v napayyeAia
yvwpidovTag JeTA amod TNV EPELVA TNC OTL Ol Tl-
pec nTav.oxedov 101ec ota e-shops .

14 Tehika ayopddel amo To Katdotnud pag!
AN V1QTL

YTOV KOOUO TOU HAPKETIVYK ouvnbilouue va
Aepe v napanavw. nopeia sales funnel (xwvi
MWANcewWY). Auto 1o XWVvi Aoumoy, Xwpiletal oe
TUNuarta. Ta omola cuvoEoLV. To KABE Brua. Tou

apX1IKA . anmAd. evOlaPEPOPEVOL. UE. £VA. TTPOLOV/
unnpeoia xalr tov. odnyoLv. oTnv. ££000, TNV, TTW-



Anon. H mwAnon dev elval to teAog aAAd 1 apxn
NG eMXEPNONG 00V y1a 110 OXEOT UE. TOV. AYO-
paoT.....

>I'a va dovpe nwg dovAeye oV Napanavw
nepintwon 1o funnel pag:

>10.1lo otadio. Tou. funnel mpooeyyicaue. Tov
AYVWOTO PECW TNS MANPWHIEVNC O1APT)IIONG OTO
dixTuvo avadnmmong e google (Google Search
Network).

ATIO TN OTLYUT). IOV 0. AYVWOTOC UMNKE OTQ Site
HAG TINPE TTPOAYWYT) KAl EVIVE ETNOKETTNG.

H oXeon pac Je TovV. €MOKENTN Urnopel duaTu-
XWC¢ va TeAeiwoel 0w, akaplaia.

Av dev €xouvpe eQapuooet 0To site pag to BiBAlo
2, WOV AVAAVETAL 1) ONUAVTIKOTNTA TNG TAXVIN-
TOG TOU Site o€ oUVAPTNOT) PE TNV AYOYT) EUTIEL-
pla Tou xpnom, elval oAV mMBavo. 0 EMOKENTING
Va JAC amoxalpeTioel oA cVVIONa Kal va del
OTO EMOUEVO Slte-avTaywvioTn.
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AvuTo mov B€NovpE eival va mapapeivel oo site
Kal va SnHiovpyicovpe TV KAAUTEPN EVIUNIW-
o1 WOTE Va Tov anotuvnwei to brand pag.

To 0T 6ev EXOLPE TNV TPOCWTITIKT) ETTAPT) LE TOV
EMOKETTN eV pag eumodidel va Tou MPOoPE-
poLlE TNV elumelpia pag aAAG Xal . d1abeon) 1ag
vla BonBela og AuTO OV PAXVEL.

Y€ auTO pag Bonba to blog. Eow €xovue Ta vead
Uag, TIC. MPOC(POPES PAG KAl TA TTOL0TIKA Apbpa

ZT0X0G pag eival va agpnoel to email Tov xat
ylati 0Xxi, va ayopdoel e v 1n emickeyn.
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Ag €ipaote OpWG EINKPLVIG.

To TeAevtalo Opwe elvar mapa moAL. SVGKOAO,0-
X1 anibavo, va cuppel yiati 0 XpnoIng HOALG £XEL
ndbel yia pac Kal 0 avTaywviopog MAEOV. TIOAU
OKANPOG. O1veol onuepa Ba PAEouV TNV EAANVIKT)
Kat £Evn. ayopd V. anopacicouv. apov. cuyKQL-
VOUV . £€0VUXIOTIKA. OAoL WAXVOUV. TNV KAAUTEPN
anodoo” TWV. XPNUATWY. TOUS

Y€ KAMOloUG. XPNOTEC Tov. O1adIKTUOL 1) £pEuVA
HEXPL TNV AmO@aAacT) yla ayopd prmopet va dlapxe-
0ELALYOTEPO a0 24 WPEeC AAAG ouvTBwe elvat e-
ploootepo. Elval evBuvn pag va avayvwpioovue
TOV TOLOTIKO ETOKEMTN AAAA KAl VA TOV. EMAVA-
TIPOOEYYIOOUHE.

Ebw é€pxetar n enavaAnnuikn Swagpnpon (to
enavaAnnuko marketing r) anAd remarketing).

O.xpnomge 6a el I dragnuion. 1ag os. didapopa
sites Tou. EMOKENTETAL 0TO. O1a0IKTLO KAl apps
o Xpnouomnolel kadnuepva
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Oxt Tuxata Wpa KA Xwpeig va yivORaoTe EVOXANTL-
Kol 1€ TO MANB0C TWV EMAVAANTTIKWY TTPORBOAWYV.

0 KrABe semokeNMG aflohoyeital BAcEL Tot-
OTIKWYV XAPAKATNPIOTIKWY. OMWEG yld mapd-
dewypa:

* ) WPA IOV APlEPWOE OTN 0eALdA pag

* TOTIAB0C TWV.0eAOWYV 1) TPOTOVTWYV Mo £10€

+ Qv aenoe 1 Ox1 To email Tou 01N EoOPPEA ya
newsletter

0V EMECTPEYPE NEOW TNG EMAVAANTITIKNG. O1d-
(PT)HIONG KA1 TTOCEG (POPES

+ TinAkia exel
* QIO TI01d TTOAT) 1AG ETNOKEPTNKE

+_Kaun Alota 6gv €Xel TEAOC
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Ta mapandavw eival evOeIKTIKA O0TOIXela mov Ka-
TaypAQOLUE 1€ OTOXO VA EMAVATIPOCEYYLIOOUUE
EEXWPLOTA TOV. KADE €MOKENTN. BACEL OLUTIEPL-
POopag, ONUOYPAPIKWY.  OoTOXEIWY, evolapepo-
VIWYV K.Q.

AvaAdywe To poidv/unnpeaia opiovpe nowa €i-
ValL autd mov €xovyv Aiyn €wg neprocotepn acia.

O EMOKENTNG OTO. MAPASEIYHUA NAC APTIVOVTAG TO
e-mail Tou exave £va Pnua mpog v €000 Tov
funell xat avaBabuioke. amo. . €MOKETING. OE
Lead(elvar0....)

Ze KdaBe mepintwon elte pag exel agpnoetl 10
e-mail elte Ox1, MPEMEL va EKPHETAAEVTOVHE HE
KA6e TPOMO. TO. 010 TNHA ATIO TN O TLY U IOV YVW-
pidel y1a epdc XAvovTag TNV €pEVVA TOV, HEXPL TN
OTLyUT) TTov. elval £TO10C Va ayopdoel.

Exovtag 1o e-mail Tou eival eva moAv Suvatod on-
HAOL OTL 0 XPNOTNG MPAYHATIKA EVOIAPEQETAL V1A
Ta mpolovTa/vmnpeoieg pag. xat eivat. moAv. mo
KOVTA 0TNV.ayopd amo evay. mou. anAd xalevel o1-
adikTuakeg Birpives. Kat waxvel!
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Elval anapaitnto ounweg va vrnebupidovue otov
EMOKETITN  OTL UMAPXOUUE TPV APAVIOTOVUE
Ao TOUG LITOAOLTIOUG AVTAYWVIOTES

Otavn @iAn pag eéAaBe oto e-mail TRV mpoc@opd
via v .1n ayopd amd To KaTtaoInud pac eveou-
OO0 TNKE.

Aev._elxe Bpel ovOAOTIKN. OlaPopd. OTIC. TUHES
paxvovrag oto otadixktvo. To apbo pac kepdioe
TNV _EUMIOTOOVVT). NG KAl 1. TPOCPOopd uac TNV
eompwée mpog v £€odo tov funnel. H petatpo-
r) . ano Lead og meAdtn elval yeyovog.

H nolotikn e€unnp£tnon PeTd TV napayyeiia
0€ OUVOVAOHO JE TA OTOLXEIA TOU GUVAAEYOL-
HE ywa Toug MEAATEG Ba EMAVATPOPOOOTIOEL TO
funnel pag.

2TOXO0C Jag elval 0 meAATNS HAC va YIVEL TLOTOG
KAl VA KATAPEPOVUE VA LETAPEPEL TNV TTOLOTIKN
enunelpia Tou ota owkela Tou mpoowna (world of
mouth).



Auto elval lowg eva e€alpeTiKA. AMAOTOINUEVO
MapAadelyua. yia 1o, Twe SouAepav. HETAEL. TOUG
Baowka kavaAila tou digital marketing kat odrym-
0aVv.TOV. AYVWOTO. XP1oTn Tou d1adIKTUOL va TiE-
pdoel To funnel pag pe emruxia.

>Kafe emxeipnon €xel diapopeTikEG ava-
YKEG 000V awopd tnv online mapovoia tng.

+KdBe meplntwon elvat povadikn
+Aev umdpxovv paykecg Avoeic!

+Ziyoupa OpwG LTAPXOLV. KATIOIEC OTABEPES
V10 TOV. ETXEIPT)IATIA

. _OeAe1va Tov Bpiokouv eVKoAQ
. O€Ael va ToV eumoTeEVOVIAl
+_OeAel va ayopddouv amo . To KaTaoTnud Tou

+ 0O xoopog Tou SladikToU. AAAAZEL S1APKWG.
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+ Ot avBpwmol aAAAdouV CUXVA TIPOTIUTOELG
KAl KABe nAkla exel O1aPOPEC

*_OTOV TPOMO MOV avadnTad KATL KAt 0TOV. TPOMO
oV OEXETAL 1A MANPoPopla

*_IN.OVLOKELT) oL Ba. XPNO1OMONOEL V1a TNV
avadnmon

*__TN.OULOKELT) TI0U HBa TPAYHATOMOW|0EL TNV
ayopd

Eipaote o€ B€on KAl €XOVHE TNV €VOVVT) Va
efelicoopaote HLapKWG MapaxoAovlwvtag
OAe¢ TG aAAayEg otov Koopo tovu digital
marketing wote va pnopeite va aio0aveote
acwaleic padi pag.
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Anuiovpyla evoc aptia
TEXVIKA OOUNIEVOU Site %

H _mo.  Onuo@lAngG. unxavn.. avadnmnong. etvat
avaueipola n. Google. Xtnv. avadntnon Ing. ei-
ANC 1AC yla aOANTIKA manovTola oTnv. 1n. oeAida
Ba epeavioTouyv. Ta sites mov MANPOLV. OTwWaodT)-
MOTE TIC MAPAKATW TTPOUTOBECELS;

OWOTA OOUNUEVQ. TIEPLEXOUEVO. WOTE O EML-
OKETIING VA BPloKEL YPT)YOPQ KAl EVKOAQ AUTO
OV PAXVEL

site OV va POPTWVEL TO TTOAU 0e 3 SEVTEPO-
AETITQ, HIKPOTEPOG XPOVOC EMNPEAEL ONua-
VTIKA TNV AMOTEAEOUATIKOTNTA ToL Site yiati
0 XPNOTINC To eykataAeimel mnyalvovtag oTo
ETOUEVO

TO site va ep@avidetal owoTd oe OAEC TIQ
OLOKEVEC (smart. phones, tablets, desktop,

laptop)
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Avteg eival o1 Baolkeg mpolmoBecelq WoTe eva
site va £xel MBavOTNTEC VA X@AVIOTEL 0NV 1N
oeAlda e Google.

Ymdapxouv (puolKd 0To 6UVOAO Toug 200+ mapd-
VOVIEC TIOU. HETPA N google woTe va Kpivel To
KAAUTEPO SLVATO AMOTEAEOUA O€ Pla avadnTnon
KAl va ePPAvVIoEl TO. QVTIOTOIXO. Site aAAG. 0TV
nep{nTwon mov VIapXel avIaywviopog n.1n Beon
0TA OPYAVIKA anmoTeAeouata 6V lval ApKET.

INati opwg;

H Google mAgov. oT1¢ 4 MPWIES BEOEIC TWV. ATO-
Teheopdtwy. (maAlotepa 3) epgavidel draenui-
0€1G KA1.T0.T0 70% TWV KAIKG MNyaivouv oe auTEg
TIC BeoElC.




AvTo 0e onuatvel mwg €va site dev mpemel va
enevOVOEL 0N RBeATIoTOMOINGN V1d TIG UNXAVEG
avadnmmong.(On Page - Off Page SEO) yiati xatd
Tov 1010 Tpomo Ba BabuoAoynBel oTav emxelploel
va drapnuiotel kar avraywvioBel pe toug vmo-
AOUTIOVG IOV Ba CLPPETACXOLY 0N dnuonpacia
Twv drapnuioewyv. g Google

ANHovpYNCARE 1A OTPATNYIKT) AVATITVENG TIAT) -
POPOPLAKOV TIEPLEXOREVOL (content marketing)
MPOCGEYYL{OVTAG TIC AVAYKEG TIOV £XOVV Ol UTIO-
Pn@lol nehateg pag. Me avto tov Tpomo eixape
TIPWTOYEVEG VALKO yla va:

mooTApovpe ota social media

avEnoovpue TNV.BE0N KATATAENC OTN. UNXaAvn
avagnInong

avénoovue TNV EMOKEPIPOTNTA Xwpic da-
pnuon(opyavika amoreAeopata. amo. to. At-
KTLo Avadnnong g Google)

OUVAAECOVE e-malls yla. va JETATPEPOVHE
oTadlaKd ToV evOlaPEPOUEVO O€ MEAAT
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H iAn pag puoika 6€ 8a mewotel BAENOVTAG
HOVo £va site OTwWG KAl 6TO PUGIKO KOGHO de
0a meBdtTav Kortadovrag povo pua prrpiva.

>00 KAVEL TNV €pELVA NS KAl Ba KATAANEEL OE
pla anogaon lowg oxt v 1dwa pepa.

>ITwe opwe elvat duvatoy, mePA Ao TNV, TIUn, va
newoTel 0T elpaote TO KAAVTEPO KATAOTNUA,

>[Twe Ba pac eumotevdel woTe va KAVEL TNV
ayopa TNG NAEKTPOVIKA Ao JaAg;

>2.10. Otdotnua mov Ba pecolapnoet lowe gava-
del ™ drapnuion pag

Apxikd Ba eixaue mPoRAEPEL TNV AVAYKN AUTOU
TOU. ATOPOUL. yld. aBANTIKA manovTold Kal mepda
amno In.owoTn Katnyoplonoinon oto site Ba 0ag
elxape mMpoTelvel KATOMYV €pEVVAC T ONUI0VP-
via evoc apBpov. OXETIKO. Pe. INV. EMAOYT). TOU
OWOTOV. TTAMOVTOOV. KATA TIEPITTTWON . XpNoNC.
Me auTd. ToV. Tpomo. Ba. eixape. ™n. duvaToinTa
VA €UMAOLTICOVYE TO Site Kal mepa ano xabapd
EUMOPIKO XAPAKTNPA VA EXEL KAl TIAT)POPOPLAKO.



Eival o mo ouyxpovog Katl amnodoTIKOC TPOTOG
MPOOEAKUONC VEWYV TTEAQTWY.

O eMOKENING ALGOAVETAL MO OWKELN PE TO
brand pag xauv €ro1 Kepdidovpe owya oya
TNV EEMLOTOGUVT) TOV.

EmmAeov. umopove. va. 0TOXEVOOUHE NECW. Ol-
APTIIONG. TO. OUYKEKPIUEVO. ATOMO. yiaTl yvwpl-
OoVPE MAEOV OTL EVOLAPEPETAL V1A TTATOVUTAO1A KAl
exovTag emoke@tel 1o site pag elvar duvato va
BAemel dapnuloelc oto OKTLO EPEAVIONC NG
Google (Remarketing @ Google Display Network
- sites j1e diapnoelg TN google) Bdoel dSnuoypa-
PIKWV OToIXeElWY, evolapepOVIWY, OULVNBELWY,
TOTO Srapovng KA OTL mpoowrik o atoixeio oivel
0 xpnomg Tou facebook otoug @iAovg Tou eival
£PYAAELO OTOXEVONC YA TOV S1APTULLOPEVO.

COOomc

Digital Marketing [3.0] 25



The guide to better visioning by Blind Studio



Digital Marketing [3.0] 27



info@blindstudio.gr / +30 2310 515206 b
Valaoritou 7 / Thessaloniki / GR Bl d
www.blindstudio.gr ln

CREATIVE STUDIO



